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The Pau Lescar shopping centre unveils its new look 

 

 
After work lasting for 18 months, the transformation of the Pau Lescar shopping centre near Pau is now 
complete. The more welcoming and contemporary centre now offers shoppers a selection of 23 new 
brands - the first in the area in many cases - anchored by a fully refurbished hypermarket. The project 
has revitalised the region’s retail offering and will enrich visitors’ experience.  
 
 
A next-generation shopping centre 
 
The Pau Lescar shopping centre, which first opened in 1973, is located in the western suburbs of Pau, 
at the heart of the region’s largest retail area. The centre, which serves a catchment area of 360,500 
local inhabitants, previously housed 40 stores in a 5,722 sqm mall anchored by a Carrefour 
hypermarket.  
 
Carmila came up with the ambitious project extension plan for the centre, in parallel with the overhaul 
of the existing mall and the Carrefour hypermarket.  
 
The project was launched in 2014 after consultation with local officials and retailers. Its goal was to 
provide a higher-end, more attractive gateway to the city on a human scale around a thriving shopping 
centre attuned to the local area’s needs.  
 
After work lasting for a year and a half, the Pau Lescar shopping centre has now unveiled its innovative 
and expanded retail offering in welcoming new spaces that fit in perfectly. 
 
 
Architecture combining a contemporary style with local heritage  
 
Carmila designed the project with architects Kardham Cardete et Huet Architecture. It had several 
components:  
 

- The extension, which added 6,193 sqm in space, increasing the centre’s total space to 11,915 
sqm. Designed in the form of a covered shopping street, it bathes in natural light, with lush-
green areas for relaxation at intervals along its path. The materials used include wood, glass, 
metal and concrete, giving the new space a cosy, airy feel.  
 

- Considerable attention was paid to the interior lighting during the complete overhaul of the 
existing centre. Existing facades were harmonized with those in the extension to give the 
entire centre a unified look. Each of the five entrances features one of the region’s most popular 
sporting pursuits—basketball, rugby, climbing and rafting.  
 

- Last, but not least, the car park was redeveloped. Tree-lined alleys for pedestrians and cyclists 
lead from the parking areas to a large piazza along the centre’s façade. The piazza incorporates 
leisure facilities and a play area. 
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“The extension was originally conceived as a means of opening up the centre to the outside world and 
upgrading its facilities, while keeping it on a human scale. The entire centre was redesigned along the 
lines of a small town, with its own roads, piazzas, space for pedestrians and cyclists, areas where 
people can get together. Rather than a shopping area, the idea was to build a place to meet up and 
spend time”, explained Francis Cardete, co-founder of the Kardham firm of architects. 
 
 
A revamped retail offering featuring many banners not present elsewhere in the region  
 
The extension houses 23 new stores, alongside the refurbished Carrefour hypermarket and the centre’s 
existing retail tenants. The retail offering was designed to complement what already exists in the Pau 
area, since 13 of the 23 chains added are not present anywhere else in the Béarn region. 
Newcomers include La Chaise Longue, Loogo, Oliphil, Les P’tites Bombes, Jack & Jones, The Athlete’s 
Foot, Lolë, Ambiance & Style, New Yorker, Tape à l’œil, Square Maker and Bleu Cerise.  
 
From today, visitors to the centre will be able to shop at: 

- Personal goods stores H&M, Devred, Superdry, New Yorker, Les P’tites Bombes, Jack & 
Jones, Lolë, Oliphil, Tape à l’œil, Bleu Cerise, Loogo, The Athlete’s Foot, Noélie, Krys 
and Concept Store.  

- Home furnishing specialists La Chaise Longue and Ambiance & Style. 
- Health and beauty retailers Beauty Expert and Ma Para, the Carrefour drugstore and the Profil 

hair salon. 
- The Square Maker French fast food restaurant and the La Fabricca brasserie. 

 
Lastly, customers’ shopping experience will be enriched by new digital and entertainment facilities. 
While children have fun in the play area outside the Crescendo cafeteria, adults will be able to take 
advantage of the high-speed Wifi++ service or discuss the latest literary sensation in the participative 
library. An Instagram account has also been set up. 
 
 
A Carrefour hypermarket completely overhauled to reflect its local anchorage  
 
The Carrefour Lescar hypermarket has been completely overhauled to focus on the local area its serves 
and on customer service, making the store a major economic player and partner of the region. The new-
look Carrefour Lescar store, with over 10,000 sqm in sales space and an exclusive food range, puts 
fresh produce and the wealth of its local area front and centre.  
 
The store devotes considerable space to regional produce, through the partnerships it has built with 
local SMEs (2,000 SKUs, 98 partner producers), and organic ranges housed in a completely redesigned 
and extended area (over 2,000 SKUs). 
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A contributor to the region’s vibrant economic and social performance  
 
The project’s original aim was also to lead by example in terms of sustainable development, as 
illustrated by its decision to comply with objective standards. BREEAM certification covers every stage 
in a project, from the treatment of green spaces, through to technical decision-making and operation of 
the facility on a daily basis. In line with this goal, space was set aside for new forms of mobility, together 
with special parking facilities for people with reduced mobility and families.  
 
To reduce the environmental footprint of its operations, Carmila ran a biodiversity campaign, under 
which one new tree would be planted for every sqm in new sales space created at Pau Lescar. 
Accordingly, 6,256 trees are to be planted at Bouillon, close to Lescar.  
 
Last, but not least, the extension has created jobs in the new stores, with 108 new full-time positions 
increasing the total number of employees across all the stores and the hypermarket to 642. A 
partnership with the Pôle Emploi job centre and the new store chains was set up to facilitate the 
recruitment of new employees. In addition, 9 of the 16 contractors involved in the construction work 
were from the local region. 
 

******* 
 
Next events and publications: 
 
February 14, 2018 (After market close): 2017 Annual Results 
February 15, 2018 (8:00 Paris time): 2017 Annual Results - Investors and Analysts meeting  
April 19, 2018 (After market close): Q1 2018 activity 
May 16, 2018 (8:30 Paris time): Shareholders’ Annual General Meeting 
July 27, 2018 (After market close): 2018 Half Year Results 
July 30, 2018 (9:00 Paris time): 2018 Half Year Results - Investors and Analysts meeting 
October 24, 2018 (After market close): Q3 2018 activity 
 
 

 
******* 

About Carmila 
 
Carmila was founded by Carrefour and large institutional investors in order to develop the value of 
shopping centers anchored by Carrefour stores in France, Spain and Italy. Its portfolio after the merger 
with Cardety effective as of June 12, 2017, consists of 205 shopping centers in France, Spain and Italy, 
mostly leaders in their catchment areas, and was valued at Euro 5.6 bn as at June 30,, 2017. Inspired 
by a genuine retail culture, Carmila's teams include all of the expertise dedicated to retail attractiveness: 
leasing, digital marketing, specialty leasing, shopping centre management and portfolio management. 
Carmila is listed on Euronext-Paris market under the ticker CARM and benefits from the “SIIC” real 
estate investment trust (REIT) tax status. 
 
Contacts  
 
Investors and analysts contact: 
Marie-Flore Bachelier – marie_flore_bachelier@carmila.com  - +33 6 20 91 67 79 
 
Press contacts: 
Morgan Lavielle – morgan_lavielle@carmila.com - +33 6 20 91 63 29 
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