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Carmila's shopping centres commit to a more responsible  
form of consumption with the Too Good to Go application 

  

Paris 16/12/2019 – Contribute to a more responsible form of consumption: that's one of the 
commitments that Carmila is signing up to by entering into a partnership with Too Good to Go – 
the leading application for tackling food wastage. 117 of the retailers in Carmila centres have 
already signed up to the programme. 

Committed to a more responsible form of retail, Carmila – Europe's third largest listed shopping 
centre management company – wants to support all of its retailers in their drive to tackle food 
wastage and preserve the environment. To do this, it wants food retailers in its centres to subscribe 
to the Too Good to Go application and sell baskets of products nearing their expiry dates at lower 
prices.  

With this smartphone application, customers can find out which retailers in their preferred shopping 
centre are selling "surprise baskets" made up of the day's unsold stock at low prices. They then 
earmark a basket and pick it up from the store they have selected. 

A win-win partnership. 

Customers benefit in two ways: they do something good for the planet, and they get product 
vouchers for approximately a third of their face value.  

For retailers, this simple solution is an opportunity to do something with their unsold stock, win over 
additional customers and promote their commitment to preserving the planet.  

So far, 117 food retailers, including most Carrefour hypermarkets, have signed up to the initiative. 
Potentially, more than 400 retailers (bakeries, restaurants, confectioners, etc.) could join the 
programme.  

Six people have already downloaded the Too Good to Go application in France – proof that 
consumers are increasingly sensitive to the issue of food wastage, for both ethical and 
environmental reasons.  

 

ABOUT CARMILA 

 

The third largest listed owner of shopping centres in continental Europe, Carmila was founded in April 2014 by 

Carrefour and a number of major institutional investors, the aim being to increase the value of shopping 

centres adjoining Carrefour hypermarkets in France, Spain and Italy. Driven by a fully-fledged retail culture, 

Carmila’s strategy involves helping retail brands to bring in customers, by offering them targeted local and 



digital marketing solutions based on their excellent knowledge of each catchment area and expertise in high-

performance digital tools. In partnership with Carrefour Property, a subsidiary of the Carrefour Group with real 

estate expertise, Carmila can also create high-quality customer routes, working alongside local partners to 

deploy innovative, high added-value projects to benefit both retailers and visitors. Carmila is listed on the 

Euronext Paris under the CARM symbol. It falls under the specific tax regime for listed property investment 

companies (“SIIC”). www.carmila.com  
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A propos de Carmila 

Carmila a été créée par Carrefour et de grands investisseurs institutionnels en vue de transformer et valoriser les centres 
commerciaux attenants aux magasins Carrefour en France, Espagne et Italie. Au 30 juin 2019, son portefeuille était 
constitué de 215 centres commerciaux en France, Espagne et Italie, leaders sur leur zone de chalandise, et valorisés à 6,4 
milliards d’euros. Animées par une véritable culture commerçante, les équipes de Carmila intègrent l’ensemble des 
expertises dédiées à l’attractivité commerciale : commercialisation, marketing digital, specialty leasing, direction de centre 
et asset management. 
Carmila est cotée au compartiment A sur Euronext-Paris sous le symbole CARM. Elle bénéficie du régime des sociétés 
d’investissements immobiliers cotées (« SIIC »). 
Le 18 septembre 2017, Carmila intégrait les indices FTSE EPRA/NAREIT Global Real Estate (EMEA Region).  
Le 24 septembre 2018, Carmila intégrait les indices Euronext CAC Small, CAC Mid & Small et CAC All-tradable. 
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